We surveyed 868 community-dwelling older adults about their (a) utilization of media news, (b) opinion of news media coverage of older people, and (c) preferences among terms used by news media to refer to senior citizens. Those with more than high school education read more newspaper news than those with less education. All groups watched TV news more frequently than they read the newspaper. Respondents had reservations about the news media's accuracy in, attitude toward, and interest in stories regarding seniors. Clear education and gender-related patterns emerged, whereas age proved nonsignificant in many analyses. Respondents' preferred reference terms were: (nouns) senior citizen, retiree, senior, and older adult; (adjectives) retired, senior, and mature. Respondents disliked: (nouns) old man/woman, old person, oldster, old timer, and geezer; (adjectives) old, aged, gray, and geriatric.
Although several aspects of the relationship between older adults and the mass media have been extensively researched, the relationship between the various news media and older adults has received little attention. In contrast to such issues as general utilization patterns of various media by older adults (Mundorf & Brownell, 1990; Robinson & Skill, 1995; Stephens, 1981) and the treatment of older characters in fictional television programming (e.g., Huston et al., 1992) , little research has been conducted on older adults' utilization of, their perceived quality of coverage in, and their preferences among self-referring terms in media news.
A Louis Harris and Associates poll (National Council on the Aging [NCOA], 1975) foreshadowed later interest in this topic. Looking at several media, pollsters conducted in-person home surveys of a representative sample of American adults 18 years old and older in the continental United States, with oversampling of 55-64-year-olds, 65+-year-olds, and Black 65+-year-olds (total N = 4,254). The sample's gender breakdown was not reported. One of the eight content areas was "the media and the image of people over 65." This section included questions about respondents' use of various electronic and print media. Although newspapers were included, there was no focus on news as content for the various media.
Results were presented as percentages, broken down by age, income, race or education. For all groups, TV was used the most, followed by newspaper and radio. Books and magazines were used least. Except for TV, which was used more by older than younger respondents (2.2 vs 1.7 hours/day), the sources were used equally by those older and younger than 65 years of age. Higher levels of education and income each corresponded with much less TV viewing and more newspaper reading. The same factors corresponded with slightly more reading of books and magazines, but did not show any connection with extent of radio listening. Newspapers were rated highest (68%) for giving a "fair picture of what older people are like" (NCOA, 1975, p. 193) .
Another section of this survey was entitled "the politics of old age," which included questions on "how to refer to people 65 and over." Respondents 65 and older most liked the terms "mature American" (55%), "retired person" (53%), and "senior citizen" (50%). The most disliked terms were "old man/old woman" (67%), "aged person" (50%), and "old timer" (45%).
In apparently the earliest study regarding older adults' use of and response to the news media, Doolittle (1979) conducted structured, in-depth interviews with 108 White participants, aged 48 to 93 years, at senior citizen centers in Indiana. Two thirds were women, but gender was not analyzed. The sample was divided into three age groups: "younger," "old," and "older." Dependent variables included news use (e.g., time spent with television, radio, newspaper; number of magazines read per month), media criticalness (attitudes about the adequacy of media news coverage of senior issues), and interpersonal communication (extent of social contact). Results indicated that the "older" group used more news overall than did the "younger" group, but the "old" group used the most of all. News use was strongly and positively associated with educational attainment, but was unrelated to level of preretirement income. "Younger" participants preferred newspapers for news, while "old" participants preferred television, and "older" ones liked television and newspapers equally. Magazines were used exclusively by participants who had attended college. Older participants were more critical of news media than younger ones, and criticalness was positively correlated with participants' educational and income levels.
Approaching the topic from an advertising perspective, Burnett (1991) studied 389 moderate income to affluent men (45% of sample) and women (55%) aged 65 and older who belonged to a consumer panel and returned mailed lifestyle surveys. While "somewhat different patterns" (Burnett, 1991, p. 36 ) between men and women were noted in both newspaper section and television program choices, all analyses focused on income rather than gender. Regarding newspapers, affluent men and women were significantly more likely to read the news sections than were moderate income respondents. On TV, affluent men and women watched more PBS and CNN than moderate income respondents. Radio news utilization was apparently not queried.
Regarding television, many studies have found that older viewers watch considerably more TV news that younger viewers (Bower, 1973; Doolittle, 1979; Stephens, 1981) . Although entertainment is by far the leading reason for viewing for all ages, information is the second leading reason (Mundorf & Brownell, 1990) . Seniors, in particular, have been found to "prefer media that provides [sic] information over entertainment" (Burnett, 1991, p. 34) . Huston and colleagues (1992) concluded that "the most popular programs among the elderly, according to several surveys, are news, documentaries, and public-affairs programs" (p. 15). Hilt (1992) found that, nevertheless, research has overlooked television news and its effects on elderly people. "Television news does not cover elderly people well, perhaps because aging is not a newsworthy event. The media show a tendency to be biased toward reporting events, especially catastrophes. Aging and its inherent problems occur over time and are not usually associated with analysis and easy solutions characteristic of television programming" (p. 125). Hilt and Lipschultz's (1996) survey of 162 TV station managers and news directors found that respondents held mildly positive attitudes toward "old people," but also supported Hilt's view that most topics of interest to older viewers are difficult to present in an exciting format for TV.
The Spring 1994 Texas Poll (Dyer, 1994) examined levels of confidence in, and utilization of, various news media among 1,006 randomly selected adults aged 18 to 95 years. Fifty-eight percent were female, and 180 respondents were older than age 62. Neither education nor gender was specified by age group. Moderate to high confidence was held in TV news by 73% of respondents, compared to 68% for newspapers and 46% for radio talk shows. Respondents were grouped by age (18-29, 30-44, 45-61, and 62-95) . The sample included retired individuals (14%), and 17% were in the oldest age group. In all age groups, the majority of respondents had high to moderate trust in newspapers and in TV newscasts, while radio talk shows enjoyed far less trust across age groups. However, there was a clear age trend of decreased trust by older compared to younger people for both TV newscasts (78% among those 18-29, 77% among those 30-44, 69% among those 45-61, and 68% among those 62-95) and radio talk shows (51%, 51%, 43%, and 33%, respectively). The age effect on trust in newspapers appeared to be curvilinear, with trust peaking in the 30-44-year-old group (71%) and hitting bottom among those 45-61 (61%). Newspaper utilization increased with age, with the percentage reading "daily or usually daily" rising steadily from 48% of the youngest group to 78% of the oldest group.
The Journalists Exchange on Aging (JEoA) was formed in 1993 with the assistance of the American Society on Aging. A JEoA survey (Kleyman, 1997) queried members and other journalists on many related topics, including their opinions about what terms are most preferred/disliked by their older audience members, and respondents' personal preferences for referring to older audience members. Among the 129 usable respondent returns, the terms most frequently disliked were senior citizens (n = 13), the elderly (n = 11) and seniors (n = 7). The most frequently preferred terms were seniors (n = 14), "followed by variations on older as a modifier to Americans, adults, individuals, people, persons (n = 7)" Kleyman, 1997, p. 7) . The most used adjectives were older (n = 27) and seniors (n = 26). The report concludes, "the JEoA survey results suggest that the best term for conveying the simple comparative sense of'older than' is 'older.'"
The Present Study
Our purpose was to reexamine the relationship between older adults and the news media. In a large sample of older adults, the effects of age, education, and gender on utilization, perceived quality of coverage, and preference for terms were investigated. The study was a partial replication of the NCOA study of term preferences, and of the Texas Poll study of news media utilization and confidence. Questions regarding respondents' interest in, and perceptions of the media's interest in, news about their generation were asked for the first time.
Although age and income effects on such variables have been studied, as reviewed previously, the present study adds a new and needed emphasis on the effects of gender and education. Due to the systematic survivorship advantages of women, older women aged 65 years and older outnumber older men 3 to 2; for adults 85 years and older, the ratio is 5 to 2 (U.S. Bureau of the Census, 1996) . Following decades of increasing work force participation by women, the near future will generate cohorts of retired women with improved financial standing due to increased coverage by pensions, Social Security in their own names, and savings (U.S. Bureau of the Census, 1996). The trend toward higher average educational attainment by successive cohorts of older adults continues. The percentage of those 65 and older who had, or will have, finished high school was 30% in 1972, 60% in 1993, and 84% in 2030 (U.S. Bureau of the Census, 1996) . General media utilization patterns are known to be related to education and gender. Therefore, in addition to hinting at the substantive alterations American society will experience as the older population grows, these projections indicate the need to track the evolving relationship between demographic variables and specific media issues.
Method

Respondents
Respondents were 868 participants at 28 programs attended by independent-living senior citizens in Dallas County, Texas. These included: (a) 14 county, city, or independent senior nutrition program sites (58% of respondents); and (b) 14 sites which do not serve meals, including five city or town senior centers (14% of respondents) and nine independent senior groups (such as YMCAs, NARFE and AARP chapters, and hospital-affiliated senior clubs; 28% of respondents). The mean N per site was 13.6 (range 1-97). Sites were chosen to yield respondents representing a wide range of socioeconomic characteristics. No payment was made for participation.
Respondents had to be community dwelling, 55 or older, able to read and understand English, able to see well enough to read, and free of obvious severe cognitive impairment (determined by informal interviewer observation).
Respondents' self-reported demographic data are summarized in Table 1 . Compared to 1990 U.S. Census data for Dallas County (U.S. Department of Commerce, 1992), the survey sample underrepresented men, and individuals aged 55 to 65. Also underrepresented were married individuals and Hispanic/Latino citizens. The racial composition of the sample was very similar to the county population.
Compared to female respondents, male respondents had significantly more education (24% of men were college graduates vs 10% of women), were more likely to be married (67% vs 29%) and less likely to be widowed (21% vs 56%), and had a higher annual household income (usually $20,000 to 40,000 vs $5,000 to 20,000). Higher incomes were also reported by more educated than less educated respondents and by younger than older ones. Compared to nonWhite respondents, White respondents had significantly more education (usually high school graduate vs 7-11 years), and a higher annual household income (usually $10,000 to 40,000 vs $5,000 to 10,000). White respondents also were older than non-White respondents (usually 65-74 or 75+ years old vs usually 65-74) and included more males (31% vs 14%).
Materials
The 48-item survey included the following sections: (a) demographic information (items 1-9), (b) extent of respondents' utilization of TV, radio, and newspapers for news (items 10-13), (c) opinions regarding the news media's interest in, attitude toward, and accuracy of reporting on older adults (items 14-21), and (d) preferences for nouns and adjectives which might be used in news stories to refer to older adults (items 22-48). Items 10-48 were presented in a threechoice Likert format.
Of the 15 terms included, four exactly matched items included in the NCOA survey (1975) . That survey included ten nouns but no adjectives. We included five nouns and seven adjectives which are similar to NCOA items. For example, NCOA used "old man/ woman"; we also included "old person" and "older adult." NCOA used "senior citizen"; we also included "senior" (noun) and "senior" (adjective). We also included other now frequently encountered terms for this population, such as "fifty-five-plus." One obviously uncomplimentary term, "geezer," was included due to its regular appearance in the news (Headlines, 1992a (Headlines, , 1992b Cohen, 1994) .
The instrument and standardized administration instructions were pilot tested for legibility and clarity with an independent sample of 20 respondents. Results led to minor modifications, which were incorporated into the instrument and instructions for use with the main sample.
Design and Procedure
The survey was approved for implementation with human subjects by the University of Texas Southwestern Medical Center Institutional Review Board. Approximately 25 Professional Placement Network volunteers from the Retired and Senior Volunteer Program administered the survey to respondents. Volunteers were trained by two of the authors (P.C. and K.L.) during a single training session. Site directors were informed of the project by phone and invited to host the survey. Volunteers were dispatched to participating sites. At each site, program participants were invited to be respondents. All participation was voluntary. Respondents were assembled into groups of no more than 40. The facilitators then administered the survey using standardized written instructions. All responses were anonymous in that at no time were respondents' names requested or accepted. Data were gathered during April and May 1993.
Analysis
For each item, response frequencies were tabulated for the sample as a whole. Utilization, attitude, and preference data were then further analyzed. Chisquare analyses were performed by gender, by age (younger than 65 vs 65-74 vs 75 and older), and by education (high school graduate or less vs beyond high school).
Results
Utilization of TV, Radio, and Newspapers for News
In this sample, newspaper reading was strongly associated with both educational background and gender. The frequency of both reading newspaper headlines and reading the newspaper's front page was significantly greater in men than in women, and in people who went beyond high school than in people who completed high school or less education.
Among men who went beyond high school, 85% read the headlines five or more days a week, and 75% read the entire front page that often. In contrast, among women who completed high school or less education, only 48% read the headlines five or more days a week, and 46% read the entire front page that often.
All groups reported watching TV news more frequently than reading the newspaper (Table 2) . Overall, 61% of respondents read the newspaper headlines or front page five or more days a week, but 86% watched news that often. In contrast to newspaper use patterns, TV news is viewed five or more days a week by slightly more women (87%) than men (83%).
As with newspaper use, education is positively associated with watching TV news. The effect of education is much more apparent in men than in women. Among women, prevalence of watching TV news five or more days a week differs little between those with a high school education or less (84%) and those who went beyond high school (90%). Among men, however, prevalence of watching TV news five or more days a week was 75% among those with a high school education or less, but 90% among those who went beyond high school.
Radio is the least used news medium for this sample. Overall, only 40% listen to radio news five or more days a week. Utilization is not significantly related to gender, but it does correspond positively to education. Among those with a high school education or less, 34% listen to radio news five or more days a week, whereas 47% of those who went beyond high school listen that often.
For this sample, age had no statistical effect on reported frequency of newspaper, TV, or radio news utilization in this sample.
Opinions Regarding the News Media's Interest In, Attitude Toward, and Accuracy of Reporting on Older Adults
Some 66% of respondents said they were very interested in news stories about older people, 28% were somewhat interested, and only 6% were not very interested. Significantly more women were very interested (73%) than men (51%). Respondents who "Valid percent, i.e., percentage of those who responded to that item, rounded to tenths.
•"Percentage of entire sample (N = 868).°X 2 value p = .05 or less; "e" denotes significant education effect; "g" denotes significant gender effect.
went beyond high school reported somewhat less interest than those with a high school education or less, but this may simply reflect the higher average educational attainment of the male respondents and the significant gender difference in interest. Age was unrelated to degree of interest. In contrast to their own level of interest in news stories about older people, respondents described the news media as less interested. Only 13% rated the media as very interested, 51% as somewhat interested, and 35% as not very interested. Respondents with less education were more likely to describe news media as very interested (15%) than those with more education (8%).
The three news media (TV, radio, newspaper) were viewed very similarly by this sample regarding the news media's attitudes toward old people. Each of the three was believed by about half of the sample to be objective and balanced; by about a quarter of the sample to be negative or hostile; and by about a fifth to be positive or sympathetic. Women rated all three news media's attitudes significantly more positively than did men, and greater education corresponded with significantly less positive ratings of media's attitude. Age had no impact.
The tnree news media (TV, radio, newspaper) were also viewed very similarly by this sample regarding the media's accuracy in reporting about old people. All three media were believed by about four fifths of the sample to be somewhat accurate; by one tenth to be very inaccurate; and by one tenth to be very accurate. There were no significant effects from respondents' gender, age, or education on these beliefs.
Preferences for Nouns and Adjectives That Might Be Used in News Stories to Refer to Older Adults
Respondents rated 15 nouns and 10 adjectives as "Like," "Don't Like," or "Doesn't Matter or Don't Recognize" (Table 3 ). The "Like" and "Don't Like" percentages both showed wide variation between terms.
The five most liked nouns are senior citizen (75%), Percentage based on entire sample (N = 868). b X 2 value p = .05 or less; "a" denotes significant age effect; "e" denotes significant education effect; "g" denotes significant gender effect.
"Percentage of those who responded to that item.
retiree (70%), senior (67%), grandmother/grandfather (61%), and older adult (47%). The five most disliked nouns are geezer (86%), old man/woman (76%), old person (73%), oldster (68%), and old timer (56%). The four most liked adjectives are retired (73%), senior (71%), mature (68%), and fifty-five-plus (58%). The four most disliked adjectives are old (67%), aged (62%), gray (59%), and geriatric (59%).
Results from analyses of gender, age, and education effects on noun and adjective preferred reference data are summarized in Table 4 . Overall, in the case of each independent variable, the majority of terms show no significant effect. Noun preferences are affected more often than adjectives.
When gender differences occur, they are always in the direction of men liking the terms more than women. There are apparently no terms which the female respondents felt referred to their chronological age status in a positive or complimentary way.
Of the seven age differences that emerged, four indicated greater acceptance of terms by older than younger respondents. However, in three cases, the results are curvilinear, with the oldest respondents liking the terms most and the middle group liking them least.
Education produced significant differences in both possible directions. Some terms were significantly more liked, and other terms more disliked, by the more educated respondents than by the less educated respondents.
Discussion
Utilization and Opinions Regarding the News Media's Interest In, Attitude Toward, and Accuracy of Reporting on Older Adults
Our findings on utilization of the news media by older adults are very much in line with earlier findings (Burnett, 1991; Doolittle, 1979; Dyer, 1994; NCOA, 1975) . The most frequently used media for news follow the same order as the media for general use: TV, then newspapers, then radio. As in earlier studies, educational attainment correlated positively with greater use of newspapers and TV news, and negatively with use of radio. Because education and income correlated so highly in our sample, our data also support Burnett's (1991) observation that, "With the exception of upscale FM, radio has traditionally been viewed as a medium targeted at lower-income audiences" (p. 36).
Findings on levels of interest in stories about older adults revealed a distinct gap between respondents' own relatively high levels and their lukewarm perception of interest by the media. Two thirds of respondents (three fourths of female respondents) expressed high interest in such stories whereas only about one seventh saw the media as highly interested. This certainly suggests that there is an unmet interest among this sample for more informational stories related to older adults. A large recent analysis of newspaper, magazine, and TV news coverage of Social Security (Jacobs & Shapiro, 1995) concluded that "the media equate Social Security's newsworthiness with the stories that emphasize change in people's lives, controversy and partisan conflict" (from the unpaginated Executive Summary) and therefore neglect coverage of the program's constancy, stability, strength, and positive developments. Perhaps our sample was responding to the news media's tendency to report sensational items and neglect information about enduring and important realities.
Many in the sample expressed significant reservations about the news media's attitude toward elderly adults. Although the majority (about three fourths) of respondents described all three media as objective and balanced, a full quarter of them described the media as negative or hostile. Negative assessments were significantly more common among men and more educated respondents. This echoes Doolittle's (1979) finding of an education effect in level of criticalness toward the news media. A recent AARP report (Speas & Obenshain, 1995) found that more educated adults demonstrated more knowledge about aging. It is therefore not surprising that more educated seniors might apply a more discriminating standard to the news.
Despite this indication that some older adults feel the news media have a negative attitude toward stories about older adults, the vast majority, around 80%, believe the media are moderately accurate. This is clearly a qualified endorsement, however. Ten to 13% believe that the media are very inaccurate, and only 8 to 10% feel they are very accurate. Older adults appear to exercise some healthy skepticism when they consume media news.
An interesting finding was that respondents' ages had no significant effect on any of the utilization, interest, attitude, or accuracy data. This is in contrast to Doolittle's (1979) finding, in a sample of only slightly wider age range, of a significant curvilinear age effect on news utilization. In our sample, gender and education were much stronger determinants than age for the media-related beliefs and behaviors we measured. The finding of significant gender differences, in particular, in the utilization, interest, attitude, and accuracy data, as well as the terminological preferences, may well be the major contribution of this survey. Rubin and Windahl's (1986) and Robinson's (1989) uses and dependency model of mass communication highlights the reciprocal influences of society, media audiences, and the mass media industry. The industry works to assemble audiences to sell to advertisers; audiences exercise choice among various media products to satisfy personal needs; and society, for the common good, establishes value-based limits on media activities. The preference of older audiences for informational products is well documented but, as the current study has shown, still inadequately addressed by the news media. According to this theory, the rising average educational level of more mature audiences and the rising purchasing power of senior women could well lead to improvements in news media offerings of interest to seniors.
Preferred Reference Terms That Might Be Used in News Stories to Refer to Seniors
The curvilinear age effect for certain nouns (elder, elderly man/woman, and grandma/pa) suggests that the 65-74 age range may be a transitional period during which some terms elicit resistance based on an individual's incomplete journey toward a personal identity as a senior (Muslin, 1992) . There may be unique problems with the term "elder" because some respondents may have thought primarily of its religious usage (i.e., church elder). Findings with this term are thus difficult to interpret with confidence.
More striking than the age effect is the clear gender-related pattern revealed in Table 4 . The complete absence of any nouns or adjectives which female respondents endorsed as positively expressing the feminine aging experience contrasts notably with the eight terms liked by men. This suggests that women perceive greater social or personal liability than do men, both from actual advancing age and from simply being identified as older, regardless of which terms are used. None of this is surprising in light of the widely supported hypothesis that being old is a more negative experience for women than men (Nielsen, 1990; Richmond-Abbott, 1992; Sontag, 1979 , Unger & Crawford, 1992 . Our findings regarding nouns show substantial agreement with the NCOA survey (1975) (which did not query regarding adjectives). The nouns preferred in both surveys were senior citizen and retiree/retired person. Nouns least preferred in both surveys were old man/woman, and old timer. The stability of these preferences over almost 20 years supports the notion that media news writers should respect the term preferences of this age group. Agreement with the 1996 JEoA survey regarding term preferences is modest. This is understandable because the JEoA survey did not survey older adults directly, and yielded somewhat contradictory findings (e.g., "seniors" was among the most disliked and the most liked terms).
The human aptitude for using euphemisms when speaking of socially sensitive aspects of life may be in effect here (Chism, 1992) . The term "old" may well be factually correct. This survey and others, however, demonstrate conclusively that such terms are too fraught with negative connotations to be respectfully used. On the other hand, it is quite possible that any terminological preferences detected at one time or place should not be generalized. Preferences themselves can "age," or become dated. Within these constraints, our results and previous data seem to suggest that the following terms may be the most acceptable for news media to use when discussing individuals in later life: (nouns) senior citizen, retiree, senior, and older adult; (adjectives) retired, senior, and mature. Likewise, the following terms should probably be avoided: (nouns) old man/woman, old person, oldster, old timer, and geezer; (adjectives) old, aged, gray, and geriatric (if not in a specifically medical context).
Generalizability of Findings
The survey was administered to a sample of convenience obtained by visiting many sites where older adults congregate. The sample is thus a blend of: (a) 58% older adults who attend senior nutrition program sites (who are relatively lower income and less educated [Krout, 1983] ), (b) 14% who attend senior activity centers which do not serve meals, and (c) 28% who attend various senior or retiree clubs (who are relatively higher income and more educated). Because this was not a random or probability sample, generalizations to the entire senior population of the Dallas area cannot be directly drawn, and formal margins of error cannot be calculated rigorously. However, the large number of respondents surveyed, and the wide ranges obtained on key subject variables, such as race/ethnicity, education, and income, all suggest that the findings are reasonably indicative of how most seniors in Dallas County might have responded.
There is a need for a similar survey which obtains a truly representative sample of seniors, and also queries respondents' opinions of coverage of specific issues facing older adults, such as health care, Social Security, retirement laws, and age discrimination. Extension of the survey to a national sample, similar to the NCOA survey discussed above, would be desirable.
Conclusion
Seniors will continue to grow as a percentage of the American population for 20 to 30 more years. It is therefore incumbent upon those in media news to educate themselves regarding the complex realities of this population segment (Cohen, 1994) . The fact that successive cohorts continue to enter this age group ensures that staying current will remain a serious challenge to wise editors and fair reporters trying to address seniors' news interests and terminological preferences. Similarly, gerontologists face these same challenges as they track the effects of the national audience's demographic development on the media. The findings of this study should be useful to both professional groups.
